2021 edition

MARKETING AND COMMUNICATION FOR ARCHITECTURE

Strategies and storytelling for a successful project

Special provisions for the
Covid-19 emergency
Due to the pandemic situation, in site of the courses taking place
between September 2020 and February 2021, YAC has taken extraordinary measures for the best performance of its activities and to
facilitate access to its courses, in accordance to safety criteria.
As far as the 2021 programs are concerned, it is specified that:
1.

based on merit, 5 scholarships are provided for each course
(for a total of 30 scholarships in 2021) to fully cover the enrollment cost;

2.

the course will also be open to students of architecture or similar disciplines who have not graduated yet;

3.

although the courses will be held in person, 10 students per
course will have the opportunity to participate in the courses
virtually, without any limitations in participating in the workshop and in the placement service at the end of the course.
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YACADEMY
The greatest innovation in
postgraduate education
YAC is an association which promotes architectural competitions
aimed at fostering culture and design research. Over the years, YAC
has broadened its experience of work and collaboration with the
main architectural firms of contemporary architecture, dealing with
diverse and numerous topics of architectural design. Nowadays,
YAC’s expertise can serve young designers better, providing them
with the creation of high-level educational programs aimed at reinforcing the skills of the students and offering them a valuable connection to the labour market. Thanks to the close relationship with
internationally renowned professional and academic actors, YAC is
the perfect frame within which complete or specialize one’s skills,
and create a significative link with the most internationally-renowned architectural firms.
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Where
Via Borgonuovo, 5
Bologna, Italy
In the heart of Bologna’s historical city center, close to the Two
Towers and next to Piazza Santo Stefano, YACademy is located in
a prestigious medieval building which has been renovated to welcome an educational center of excellence which can also count on
a library of more than 3.000 books donated by Sapienza University.
YACademy is the perfect place where to continue or enrich your education, in a prestigious context immersed in the commercial and
historical centre of an always-on the-go and lively city located at a
short distance from Rome, Florence, Venice and Milan. From Bologna Central Station, it takes just a brief bus ride or a short pleasant
walk under the marvellous porticos to get to YACademy’s headquarters: here, among history, innovation and internationality, the
young designers will be able to meet some of the most celebrated
personalities of contemporary architecture and build up a network
of excellence while laying the foundations of their future careers.
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Main sponsor

Founded in 1989, Scrigno is a leader in the
design, manufacturing and marketing of
exclusive counter frames for disappearing sliding doors and windows, 100% Made in Italy.
The company is based in Sant’Ermete, in the
municipality of Santarcangelo di Romagna
(Rimini), occupying a site of 50,000 sq.m.
Its production facilities are located in Savignano sul Rubicone, only a few kilometres
away, with a total covered surface area of
30,000 sq.m. With 300 employees, 400,000
counter frames manufactured every year and
exported to over 30 countries, Scrigno boasted a turnover of about 87 million euro in
2019 - 50% of which recorded abroad - and is
positioned as a solid group on the market, as
well as a benchmark for its sector. Since 27th
June 2018, the company is part of the fund
Clessidra Capital Partners 3, managed by
Clessidra sgr, the leading manager of Private Equity funds exclusively dedicated to the
Italian market. The operation opened a new
path for Scrigno. Thanks to significant financial resources devoted to its expansion plan,
the Group will pursue its internationalisation
and diversification strategy with a renewed
strength.

scrigno.it

Workshop
partner

Manni Group, a historic company founded in
1945 in Verona, works in the field of steel processing, insulated metal panels, renewable
energies and energy efficiency. Manni Group
provides innovative systems, products and
skills for the dry construction industry. It
promotes new scenarios in order to remove
energy waste and polluting emissions in the
existing estate stock. Thanks to new buildings or new retrofitting architectures, it supports the real estate fileds or design firms to
reach a high value for their projects based on
the prnciples of sustainability and know how
in construction.
Thanks to its 75-years experience, its commitment, its long-term vision and remarkable
dedication, the group has dealt with several
market changes. It was able to wisely adapt
to new international business scenariosand
embrace the Circular Economy philosophy.

mannigroup.com

Terreal Italia is a company specialized in the
production of terracotta building envelope
systems, which has been able to transfer
to an industrial level an ability historically
born on an artisanal level. The firm is part
of the multinational Terreal, world leader in
the brick sector with premises all over the
world. From January 2018 we acquired the
Pica brand, an important historical company
in the clay building sector, together with the
already well-known brand SanMarco.
Terreal Italia’s operations are based on the
key principles of tradition, innovation, research, quality, safety and sustainability. Terreal
Italia’s terracotta products - from mediterranean roof tiles to flat roof tiles, soft mud
bricks to wire cut bricks, terracotta flooring
to architectural elements, slabs to ventilated
facades - are characterised by extremely
high performance standards and rigorous
quality control, and are available in a wide
range of shapes, colors and finishes.

Urban Up is the real estate project of Unipol
Group aimed at enhancing some of the most
important architectures in Italy which are
owned by the Group through works of modernization and renovation that combine an
innovative drive with the respect for tradition.
The Urban Up project, which started from the
city of Milan with the redevelopment of some
key-buildings of the city, history-wise and position-wise, continues in various Italian cities
with interventions that both promote their
own trophy assets but also regenerate urban
suburbs, by declining the value of sustainability in the real estate field through the adoption
of design solutions inspired by environmental
safeguard.

BIG is a group of architects, designers,
urbanists, landscape experts, interior and
product designers, researchers and inventors, based in Copenaghen, New York,
London and Barcelona. Currently, the
office is involved in numerous projects in
Europe, North America, Asia and Middle
East. BIG architecture emerged from a
careful analysis of how contemporary life
evolves and changes constantly.
big.dk

urbanupunipol.com

terreal.it
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Reasons why

Reasons why | LECTURES

01. Learn from the great masters
YACademy offers training courses in which young people can learn
from the experience and testimony of some of the most illustrious
names of design. An extensive offer of special lectures, together
with numerous moments for informal discussion, will give the students the opportunity to both enrich themselves with design references and suggestions, and to get to know and chat personally
with the great masters of contemporary architecture.

1. Eduardo Souto de Moura
2. Kazuyo Sejima - SANAA
3. Shigeru Ban - Shigeru Ban Architects
4. Pippo Ciorra and Carlo Ratti
5. Michele De Lucchi
6. Kengo Kuma - KKAA
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Reasons why | PLACEMENT

Oslo

2 Rintala Eggertsson
Architects
1 Jensen & Skodvin

Toronto

2 Partisans

Dublin

2 Mccullough
Mulvin
Architects

Amsterdam
2 UNStudio

London

Tokyo

8 Kengo Kuma and
Associates
1 Emmanuelle Moureaux
Architecture + Design

Rotterdam

3 OMA

1 Zaha Hadid
Architects
2 all Design

02. Work with great firms

Paris

2 Jean Nouvel
Design

3 Snøhetta

Milano

Barcelona

1 EMBT Miralles
Tagliabue

Lisbon

2 El Equipo Mazzanti

Innsbruck

2 HHF Architects

At the end of the program, participants are guaranteed a proposal of
collaboration or internship to carrying out specific communication
projects within one of the professional firms of YAC’s network, either
important companies or established architectural firms. This stage
of the program is a fundamental distinctive feature of the service
offered by YACademy, aimed at guaranteeing students an effective
career orientation service.

Bogotà

Basel

4 Aires Mateus
1 Carrilho da Graça
Arquitectos

2 Edoardo Tresoldi
1 Stefano Boeri Architetti
3 Lombardini 22
6 David Chipperfield Architects Milan
1 Studio Urquiola
10 AMDL CIRCLE

Turin

Merano

3 Markus Scherer Architekt

Genua

2 Carlo Ratti Associati

Bologna

1 Atelier Alfonso Femia

13 MCA

Rome

Madrid

2 Alvisi Kirimoto
3 Ateliers Jean Nouvel

1 Nieto Sobejano
Arquitectos

Syracuse

5 Vincenzo Latina Architetti

Pune

2 Anupama Kundoo

Santiago de Chile

2 Duque Motta & AA

Beijing

1 Vector Architects
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Reasons why | VISITS

03. Enjoy a full and exciting experience
Design feeds on perceptions: suggestions and references that only
direct experience can offer. For this reason, YACademy courses are
also composed of a series of visits and trips aimed at enriching the
cultural baggage of the students so they can improve their design
approach. Surveys, building-site visits and company visits complete
the offer of a program that is based on experience by leading students to get in touch with some of the most excellent firms on the
Italian and international scenario.
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Reasons why | WORKSHOP

04. Designs for prestigious clients
After the lectures, students will develop a real project under the supervision of a renowned architectural firm. Through the workshop,
the students will therefore not only have the opportunity to learn the
processes and methodologies used by their tutor, but also to enrich their curriculum with new design experience (whose outcome is
often realized) for some of the most prestigious clients in the world.
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Reasons why | WORKSHOP
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Reasons why | BECOME THE PROTAGONIST
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Reasons why | BECOME THE
							PROTAGONIST

05. Build your professional image
The core of the academy is the enhancement of the young people
who are part of it, helping them to lay the foundation for a professional growth and affirmation even beyond the duration of the
training program. In this sense, the academy places student at the
center of a wide and prestigious media circuit, oriented to tell their
design and talent, both through specific communication projects,
and through the collaboration with press and various newspapers
that report to YAC.
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The course

The course | OVERVIEW
Brief
Communication is the central element of the project. Art, design
and architecture are the result of a cultural and creative process
that, in order to achieve success, must be communicated. It is not
a coincidence that the most important artists, designers and architects have been outstanding communicators and, as such, forerunners of a new narration approach about themselves and their projects.
Good communication is as important as the project itself, both in
affirming the reputation of a studio and in an exhibition or in magazine content settings: there is no project without communication.
For these similar reasons, the course “Marketing and Communication for Architecture” was created, to train professionals (designers
or communicators) to build a narrative itinerary able to enhance
the quality and innovation contents in the most different creative
disciplines. In fact, communication is the central element for the
designer or the curator/editor, firstly to promote their own activity,
secondly for a dissemination purpose. In the same way, art design
and architecture represent two of the most exciting professional
horizons for communication experts.
Through an extensive study of tools and methodologies and thanks
to the narration of the different creative disciplines, participants will
gain useful notions for the setting of a successful communication
of different projects (their own’s or third parties’ projects), following
a training course made up of 71 hours of lessons, 32 hours of workshop and numerous lectures by well-renowned professionals. At
the end of the course, YACademy Placement office will guarantee
each student a proposal for an internship / collaboration for specific communication projects in the partner studios.

Scolarships

Objectives

Course period

The “Marketing and Communication for Architeture” course aims
at training different typologies of students and to develop specific
skills according to the interests of each candidate.
• The course will be the way for designers (e.g., architects, designers, artists or engineers), to gain useful skills that can guarantee
an efficient communication of their project, defining a deep educational and useful moment for the affirmation of one’s studio and
for the dissemination of one’s work, according to the principle that
there is not a good project without a good communication of it.
• For designers who approach their profession from a cultural and
curatorial point of view (such as designers or creative who would
like to work in the exhibitions, curatorship, publishing), the course
will provide a series of tools useful to develop their profession,
deepening the experiences and the professional dynamics of the
world of communication and scientific dissemination.
• Lastly, for communication professionals, the course will be an
opportunity to further explore the rules and the peculiarities of the
world of art, design and architecture, which represent one of the
most refined and demanding horizons of communication. In addition, the course will guarantee successful skills that can be spent
in any other professional field.

5, full-coverage of the enrollment fee

October 2021 - December 2021

Attendance to lessons

3 days per week (physically or virtually)

Maximum number of students
25 in presence + 10 online

Language
Italian

Elements of innovation
• It is the first course that codifies and collects a transversal experience of communication in the field of art, design and architecture;
• The first course turns to both architects and experts/ communication passionate;
• Thanks to the two characteristic of elegance and of the high
level of cultural placement, of art, design and architecture, the
course will guarantee to the participant skills and an approach to
communication applicable to every context;
• The course offers prestigious career opportunity after just two
months of lessons;
• The course envisages and aligns different educational tools (lessons, workshops, internships, company visits);
• The course integrates modern skills and technologies such as
augmented and virtual reality, including influential sector organizations;
• The workshop deals with a design case agreed with BIG - Biarjke
Ingels and offers a great opportunity to face with a real topic of
international importance.

Admission
The admission to the course is based on the evaluation of:
• curriculum vitae, also in European format
• motivational letter (max. 200 words)
In order to ensure the best quality of teaching and the most effective absorption of the students in the labor market, the course
will have a limited number of students (max. 35); it will be delivered in Italian and addressed to students and graduates who have
obtained a master’s degree in Communication Sciences or other
equivalent titles. The commission, in line with the preliminary assessment, together with the outcome of a possible interview, may
admit students with different qualifications.
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The course | STRUCTURE
Lessons
71 hours

COMMUNICATION TOOLS 2 | 8 HOURS
The illustration
Carlo Stanga

BRANDING | 8 HOURS
Build and cultivate the image of a creative studio
Domenico D’Alessio | FUD factory

COMMUNICATION TOOLS 3 | 8 HOURS
Models and prototyping
Matteo Fabbri | TryeCo 2.0

DIGITAL COMMUNICATION | 6 HOURS
Communicate in a virtual environment
Manuel Ehrenfeld | Non-linear

MARKETING TOOLS 1 | 6 HOURS
Writing
Andrea Zamboni | Zamboni Associati Architettura

ADVANCED STORYTELLING | 6 HOURS
New frontiers of virtual representation
Andrea Gion | Drawlight

MARKETING TOOLS 2 | 4 HOURS
Editorial Project
Gianluca Gamberini | L’Artiere

SOCIAL MEDIA STRATEGIES | 6 HOURS
Rules of conduct in new digital platform
Francesco Colicci | Hootsuite
PRESS OFFICE & RELATIONS | 6 HOURS
Presence on the press and the relashionship with editorial
publications
Silvia Negri Firman | Negri Firman
DESIGN INFLUENCING | 5 HOURS
The social aspect of art, design and architecure
Steven Rubio | Show it better
Francesco Decaro | CAGE architecture
Carlos Castillo-Cortes | The Best New Architects
Marcin Husarz | Competitions.archi
Hamid Hassanzadeh | Parametric Architecture
COMMUNICATION TOOLS 1 | 8 HOURS
Photography
Marco Cappelletti

Lectures

THE PLAN
Carlotta Zucchini, Nicola Leonardi | The Plan
THE ARCHITECTURAL EXHIBITION
Pippo Ciorra | Fondazione MAXXI
ARCHDAILY: THE MOST VISITED ARCHITECTURE WEBSITE
David Basulto | Archdaily
HOW TO WIN WORK: MVRDV EXPERIENCE
Jan Knikker | MVRDV
VISUAL RESEARCH: STUDIO FOLDER
Marco Ferrari | Studio Folder

Workshop
32 hours

THE VERTICAL FOREST, BETWEEN ARCHITECTURE AND
COMMUNICATION
Maria Lucrezia De Marco | Stefano Boeri Architetti

MAKING OF AN ARCHITECTURAL CATALOGUE FOR BJARKE
INGELS GROUP AND SAN PELLEGRINO
Flavia Fossa Margutti | La Biennale di Venezia di Architettura

THE PHOTOGRAPHY IN ARCHITECTURE
Iwan Baan

Placement

SIMPLE NARRATIONS FOR POWERFUL PROJECTS
Giulio Rigoni | BIG Bjarke Ingels Group

At the end of the course, YACademy’s Placement office will guarantee every student an internship or collaboration proposal in one of
our partner studios relevant to the course topic, among which:

UNDER: FROM ARCHITECTURE TO THE LOGO
Martin Gran | Snøhetta
PORTRAIT OF UNBUILT ARCHITECTURE
Mats Andersen | MIR

David Chipperfield Architects Milano - Jean
Nouvel Design - BIG Bjarke Ingels Group Snøhetta

DOMUS
Walter Mariotti | Domus
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The course | CALENDAR
Applications opening

3rd May 2021
Applications deadline

9th July 2021
Publication of the provisional ranking

19th July 2021

Enrollment fee payment deadline

23rd July 2021

Publication of the official ranking

2nd August 2021
Lessons start

18th October 2021
Lessons end

19th November 2021
Workshop start

22nd November 2021
Workshop end

24th December 2021
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Program

Program | LESSONS
8 hours

6 hours

6 hours

Build and cultivate the image of a
creative studio

Communicate in a virtual environment

New frontiers of virtual representation

Branding

Domenico D’Alessio
FUD FACTORY
Brand Strategist and
Marketing Manager of the
Group Lombardini22 and
Director of FUD Factory, a
business unit of Lombardini22, specialized in Branding
and Communication. Domenico is a Strategic and
Visual Design Consultant of
the main real estate market
players such as Generali
Real Estate, CBRE, Allianz,
Invesco, BNP Paribas, Cordea Savills, Gabetti. He also
worked for brands such as
Adidas (Performance, Originals, NEO), Reebok (Classic,
Royal Flag), Coop, Heineken,
Coca Cola, Nestlè, Canon.
He leads all the aspects of
project workflow: business
plan, communication concept development, execution phase, contacts and
relationship with suppliers
and stakeholders. D’Alessio
manages complex groups
in the multicultural context
mixing different skills to
create a fluid workflow and
achieve a good balance
between the client’s vision
and quality design paradigm
by observing nature, reality, beauty hidden in every
detail.

Whether it focuses on the founder’s signature or on a group of professionals, a design
studio or an artist atelier it is necessarily
considerate as a brand. To be a brand means defining a clear values system, language, objectives and, especially, a recognisable
image that positions the brand in relation to
the competitors and to the reference market
(pop or niche, exclusive or informal). The
definition of brand’s characteristics features,
the setting of an efficient and successful
communication processes. The course will
analyse different notions useful to understand the brand concept, both for its construction and its affirmation.

Digital
communication
Manuel Ehrenfeld
NON-LINEAR
Manuel Ehrenfeld è desiManuel Ehrenfeld is a
Geneva-based designer &
developer. He currently is
adjunct professor on Computer Graphics at Brera Fine
Arts Academy and lecturer
on Communication design
at IULM University in Milan. In 2010 he Founded
Non-linear, a design studio
specialised in visual communication and web development, crafting alternative
websites, generative identities and interactive installations combining emerging
technologies and visual
arts. In 2016 he started
Post-screen, a platform for
contemporary art and research that aims to promote
workshops, performances
and exhibitions from a
post-digital perspective.
Since 2017 he is holding a
series of “take-me-to-theinternet” workshops which
introduces BA, MA and PhD
students to the principles
of visual design and coding
fundamentals.

For a long time, the Web has been one of
the first and most important channel of
creative and cultural dissemination. Building
and cultivating a good communication process and a high-quality web image are the
essential condition for the success of any
creative reality: in fact, web is the showcase
of one’s work, the primary source of accreditation and popularity, a relational tool with
an enormous potential. But the Web has its
own rules, algorithms, ambivalences, and
complexities. Understanding all these elements will be the main goal of this module,
dealing with the web communication specific dynamics and ensuring to the students
practical skills aimed to carry out and recognise digital communication processes.

Advanced storytelling

Andrea Gion
DRAWLIGHT
He graduates in Cultural
Heritage Conservation at
the University Ca’ Foscari in
Venice and in Architecture
at IUAV. In 2013, he starts
teaching at IUAV, winning
a research scholarship
with his dissertation on 3D
Mapping for Heritage and
he later specializes in immersive strategies for better
usability and enhancement
of heritage. He is Head of
Production at Drawlight
and has been teaching
since 2016 in many Italian
universities (IUAV, UNIPD,
UNIFE). He was a member
of the scientific committee
and a professor for IUAV’s
MI-HERITAGE master course. Recently, he co-founded
Hybrid Reality, an innovative
Start-Up which specializes
in the use of Virtual Reality
for training and educational
purposes.

Together with the more traditional tools,
new-generation technologies and narrative
modalities of the project are gradually emerging. More and more often architecture is
narrated through the augmented reality or
virtual reality, offering to the viewer immersive experiences, very involving and unique.
The course will explore the new frontiers of
architecture virtual representation, in particular fruition and narrative devices, analysing limits and opportunities. In this course,
students will gain notions of the latest possibilities in the creativity representation field
and the rules for a high-tech storytelling,
which will maintain the position and the elegancy of the design story.
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Program | LESSONS
6 hours

6 hours

5 hours

Rules of conduct in new digital platform

Presence on the press and the
relashionship with editorial publications

The social aspect of art, design and
architecure

Social Media
Strategies
Francesco Colicci
HOOTSUITE
Francesco Colicci is the
responsible of Ads Service
team of Hootsuite at global level, a team composed by professional who manage about
$40/month in advertising on
the main social media. He is
the author of the book #Social Media Expert, edited by
Franco Angeli and published
on March 8 2021. Francesco
Colicci is a professor and the
scientific coordinator of 24ore
Business School and professor at Ninja Academy. In 2014
he founded Equoevento Onlus
and he is the current president, an association active
in the fight against the food
waste that operates in many
Italian cities and in three European countries.

Social media are the new contemporary platforms, the new newspapers, a new medium
of entertainment and socialization. They are
more than a way of enjoyment, they are also
a relational and informative environment
able to modify political and cultural orientation of the community. A successful creative
reality can not be separate from a correct
planning of social communication, that is
oriented to the interaction and expansion
of its own fanbase, building and affirming
its own image, its perception, and its own
positioning. The course aims to provide to
students with the main tools and methodologies helpful for an efficient social communication, focusing both on general topics
and on specific tools of use of social media
platforms

Press Office &
Relations
Silvia Negri Firman
NEGRI FIRMAN
Silvia is the founder of
the communication agency
Negri Firman Pr & Communication, based in Milan
and New York, with which,
from 2008, she deals with
numerous projects wandering from fashion to culture,
from sustainability to art.
Her agency represents
a big number of fashion
designers and international
brands of fashion, luxury
and lifestyle fields and
diverges from the traditional
activity of public relations,
offering to its client communication strategies and
innovative brand awareness
and taylor made.

In the galaxy of communication, one of the
main tools for any prestigious reality is one’s
own press office. The relationship with the
publishing houses and the journalism world
is an important vehicle for the affirmation
of any professional and creative reality. The
press contributes to developing the relationships, the credibility, and the recognition
of a studio. Even more in such a digitalized
world, printed paper is a distinctive element
of a structural and authoritative presence,
that gives an important contribute to the
perception, to the recognition of the brand,
including also the architectural or creative
field. Participants will have the opportunity
to explore the dynamics and the work of one
of the most prestigious press office in Italy,
understanding challenges and methodologies.

Design influencing

In the last years, in the field of web information, we have increasingly moved from
the logic of the blog (of the site of contents
aggregation), to the more rapid one of social
Francesco Decaro
networks. More and more, architecture, art
CAGE
and design are disciplines to be communiARCHITECTURE
cated through images, to be browse, without
any burdens or technicism. In this way, nuCarlos Castillo-Cormerous profiles have flourished, disseminates
ting beautiful art, design, and architecture
THE BEST NEW
images, and those that for year have been
ARCHITECTS
the most solid blog of the sector, have vigorously adapted to this similar format. The
Marcin Husarz
course will give voice to the founders and
COMPETITIONS.
curators of some of these profiles, deepeARCHI
ning intuitions, works and methodologies,
Hamid Hassanzadeh with the aim of providing an insight of the
new profession in the sector: the designer
PARAMETRIC
influencer.
ARCHITECTURE
Steven Rubio
SHOW IT BETTER
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Program | LESSONS
8 hours

8 hours

8 hours

Photography

The illustration

Models and prototyping

Communication
tools 1
Marco Cappelletti
Marco Cappelletti, born in
1987, lives and works between Venice and Paris. He has
collaborated with some of the
major contemporary artists
and architects, among which
Thomas Demand, Ila Bêka &
Louise Lemoine, OMA, Aires
Mateus Arquitectos, Kengo
Kuma and Associates, KAAN
Architecten, Labics. Marco
Cappelletti’s photos were
displayed in: La Biennale di
Venezia; La Triennale di Milano; MAXXi, Roma; Kunsthal
Rotterdam; Design Museum,
London; Pavillon de l’Arsenal, Paris. They are, as well,
regularly published in magazines and daily newspapers in
Europe and worldwide.

Undoubtedly photography represents one
of the principal tools of contemporary communication. This is even more true in the art
and architecture fields, where photography
has been, for several decades, one of the
most successful tools to tell what has been
realized. Photography is also the base for
the comprehension of future trends, which
increasingly assert themselves through the
cinematographic production, but they still
refer to photography rules. Behind the most
iconic images, there are special arrangements, specific elements that photographer/
communicator should understand to create
an efficient image that can become recognizable for the public. The course, which also
includes a workshop day, will offer to participants an overview on the tools and on the
best practises to catch high quality photographic images.

Communication
tools 2
Carlo Stanga
Born in Italy, Carlo has
been always deeply passionate about drawing. After
graduating in Architecture at
the Polytechnic of Milan, he
chose to further his education attending art and design
studies. He collaborated with
the premier italian designer
Bruno Munari, an amazing
experience that influenced
his way to see the world. As
an editorial and advertising
illustrator, Carlo works with
major italian magazines and
newspapers and with international clients in Europe and in
the U.S. His distinctive style
continually wins Italian Illustration awards and the work
has been selected by The
American Illustration Annual
and won the Gold Medal
Award in Creative Quarterly’s
#15 contest and Awards of
Excellence from Communication Arts. In 2015 he wrote
and illustrated I am Milan,
followed by I am London and
I am New York the first title of
a new book collection, published by Moleskine, dedicated
to the main cities of the world.

Freehand drawing is one of the most traditional tools of creative representation: it is
the first step from the idea to its visualization, and for talented drawers, it is one of the
most suggestive tools for the design idea.
Freehand drawing has passed centuries
of history becoming prominent and charming. Thanks to the voice and to the hand
of one of the most respected illustrators of
contemporary age, students will have the
opportunity to get inspiration and useful
indications to lead the communication of
creativity through illustrated drawings (both
own and third parties).

Communication tools 3

Matteo Fabbri
TRYECO 2.0
Matteo Fabbri, architect,
Ceo di Tryeco 2.0 Srl and
Museum Interaction eXperience Srl, teaches Advanced Three-dimensional
Relief at the faculty of architecture of Ferrara, in 2007.
Currently, he is also professor at the course of “Technic of digital modelling”, for
the course of restoring of
stones and wood, at Belle
Arti Academy of Bologna.
During his carrier, he collaborates with different design studios, responsible of
the realization of the project
and of the model of VeMa
for the Biennale of Architecture in Venice and he collaborates with ARPANete for
the realization of the model
Metavisuale of Milan EXPO
area 2015, used for the assignment of the exhibition.
Recently, with TryeCo he
realized the copies for the
promotional campaign of
the reopening of the Egyptian Museum in Turin and
the copy of the root of the
Bel temple in Palmira for the
exhibition “Born again from
destructions: Ebla, Nimrud,
Palmira”.

The physical mockup has always been one
of the privileged tools for architectural, design, or sculpture works prefiguration. The
model represents the way through which investigate and meet the object before its real
realization, and it is the medium through the
client better understand the concept idea of
the designer. Nevertheless, the physical model is also a medium an extraordinary communication, able to tell the project and the
creative process beyond the time of work
production, since it has itself its own representative and formal dignity. The course will
investigate the methodologies of production
models at different scales, the tools of realization, materials, and arrangements necessary for the composition of models capable
of telling an efficient and refined story.
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Program | LESSONS
6 hours

4 hours

Writing

Editorial Project

Marketing tools 1

Andrea Zamboni
ZAMBONI
ASSOCIATI
ARCHITETTURA
He studied at the Academy of Architecture in
Mendrisio and at the Ferrara Faculty of Architecture
where he graduated with
Peter Zumthor and Vittorio
Savi. He did his internship in
the offices of Guido Canali in Parma and Nicola di
Battista in Rome. PhD with
scientific qualification as
Associate Professor, he has
been adjunct professor of
Architectural Design at the
University of Bologna and
since 2019 he is adjunct
professor of the Laboratory
of Architectural Design at
the University of Parma.
Author of many essays and
publications, he was part of
the Study Center of Domus
magazine directed by Nicola
Di Battista. Architect, he is
co-founder of ZAA Zamboni Associati Architettura.
Among the other realizations is the regeneration of
the monumental complex
of Chiostri di San Pietro in
Reggio Emilia, winner of the
honorable mention of the
Piranesi Award 2019.

As any other discipline, creativity has its
own sector writing. A creative project necessarily goes through the words needed to
interpret it and the text has to describe it. In
fact, texts give dignity and authority to the
design concept: for similar reason writing
about creativity is a complicated action, that
require languages, sensitivity, and accuracy,
worthy of celebrated artifacts. Art, design,
and architecture born to arouse emotions,
to talk about inner expectations that answer
to human refined and intangible demands.
The aim of the course is to suggest a set of
rules of writing useful for similar challenges.

Marketing tools 2

Gianluca Gamberini
L’ARTIERE
Born in 1979 in Bologna,
Italy. Lives and works in
Paris. Gianluca GamberiniI
cultivates a dual passion for
photography and books. He
has studied Science of Communication in Bologna (Headmaster Mr. Umberto Eco) and
he gets a Degree in cinema
from the New University of
Cinema and Television inside
Cinecittà studios in Rome, he
studied photography at the
Spéos School in Paris. After
his degree he has worked
for several years with super-productions but also for
independent cinema in Rome.
In 2010 he moved to Paris. In
2012 he decided to open his
publishing company “L’Artiere”
together with his twin brother
Gianmarco Gamberini who
was the director at Grafiche
dell’Artiere. L’Artiere is specialized in high quality collectable
artist Photobook.

In a world dominated by the virtuality and
that rapidly moves forward a progressive dematerialization of goods and consumption,
everything that still belongs to the physical
realm represent the real luxury. In the evanescence of big data, information that use
paper as medium, could only gain preciousness and authority. Catalogues, magazines, books still represent a stronghold in the
affirmation and consolidation of the reputation of a creative studio and one of the
most elegant and refined way to show their
activity. The course will focus the attention
on the concept of editorial product as luxury
product: reflecting on the formats, on the
inks, on technics and effects useful to create memorable products.
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Maria Lucrezia De Marco

Iwan Baan

Giulio Rigoni

The vertical forest, between architecture
and communication

The photography in architecture

Simple narrations for powerful projects

Maria Lucrezia De Marco, architect and editor,
graduated in architecture
from Polytechnic of Milan,
with studying experiences
abroad in Siviglia at Escuela
Técnica Superior de Arquitectura and in Madrid at
Universidad Politécnica.
From 2016 she works with
Stefano Boeri Architects
Studio, where she takes part
in regeneration and valorisation projects of natural
dimension in urban context.
In 2020 she collaborates as
extern tutor for the course
di Urban Planning Design,
guided by Stefano Boeri at
Polytechnic of Milan, focused on the investigation of
the relation between cities
and historical towns. Currently, she follows editorial
projects with a particular focus on territory and contemporary cities transformation
in the prospective of urban
forestation, and she deals
with events management,
collaborating with culture institutions and associations
in the organization, management and production of
contents for festival, events
and exhibition.

Fotografo olandese, Iwan
Baan è principalmente
conosciuto per le immagini
che raccontano la vita e le
interazioni che hanno luogo in architettura. Nato nel
1975, Iwan cresce fuori Amsterdam, ha studiato presso
la Royal Accademy of Art
dell’Aia e ha lavorato a New
York e in Europa nel campo
della fotografia editoriale e
documentaria. Il suo amore
per la fotografia ha inizio
con il suo dodicesimo compleanno, quando sua nonna
gli regalò la sua prima fotocamera. Dopo aver terminato gli studi alla Royal Accademy of Art dell’Aia, Baan
continuò a coltivare il suo
interesse per la fotografia
documentaria, prima di concentrarsi sulla registrazione
dei vari modi in cui individui,
comunità e società creano e
interagiscono all’interno del
loro ambiente.

In 2004 Giulio Rigoni graduated at the IUAV University of Venice with A. Cornoldi
and a dissertation concerning the Ground Zero reconstruction in NYC. He worked
in Switzerland in numerous
architectural practices as
Livio Vacchini (Locarno) and
Herzog&de Meuron (Basel).
In 2017, he started working
at BIG – Bjarke Ingels Group
(NYC). In the academic
years 2015-2016 and 20162017, he was the Assistant
of professor Muck Petzet
in the Sustainable Design
courses of the Academy of
Architecture of Mendrisio –
AAM. In 2017, he became
the Italian Project Architect/
Project Manager of the BIG’s
project SPFF S. Pellegrino
Flagship Factory.

Stefano Boeri Architetti

BIG Bjarke Ingels Group
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Martin Gran

Mats Andersen

Walter Mariotti

Under: from architecture to the logo

Portrait of unbuilt architecture

Domus

Furniture designer, interior
architect, photographer, race
car driver, hobby engineer,
musician, mountain runner,
these are facets of MIR
co-founder Mats Andersen.
In 2001, whilst finalizing
the studies at the Norwegian National Academy
of Arts and Design, Mats
founded MIR together with
fellow student Trond Greve
Andersen. The vision was
then and is still today, to
change the way we depict
the buildings of the future.
Since then, MIR has evolved
to become a benchmark in
the field of computer-generated architectural imagery. On the list of clients,
you find Dorte Mandrup
Arkitekter, Utopia, Jensen
Skodvin Arkitekter, Barozzi
Veiga, Riccardo Bofill, Rafael
Vinoly, Snohetta, BIG, MAD,
Mario Cucinella, Gensler and
countless more.

He graduated in theoretical philosophy at the University of Siena. Afterwards, he
continued studying in Louvain and then in Harvard. He
started working as a researcher and a professor. Then,
he became manager in the
cultural sectors of Public
Administration. He started
collaborating as a columnist with newspapers and
magazines. After moving to
Milan, he became a professional journalist. He started
directing numerous magazines: Campus e Class, I
Viaggi del Sole, English 24,
Intelligence in Lifestyle. For
Mondadori, he dealt with
the conceptual redesign of
Panorama. Mariotti also
collaborated as advisor
with numerous Italian and
international industrial and
financial groups. Some of
them are: Italcementi, AXA,
BCG, Linklaters and the
Ministry for Cultural Assets
and Environments. In September 2017 he was nominated Editorial Director of
Domus with the task to invent, direct and develop the
Domus System (magazine,
website, archive, events and
intelligence). He works closely with the Chairwoman
Maria Giovanna Mazzocchi
Bordone.

Snøhetta

MIR

Domus
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Carlotta Zucchini
Nicola Leonardi
The Plan

The Plan

Carlotta Zucchini
She graduates in Economics at the University of
Bologna and then majors in
International Relations at the
Johns Hopkins University.
Following her great passion
for architecture, she works as
editorial director for The Plan.
Nicola Leonardi
In 2001, together with his
wife Carlotta Zucchini, Nicola
founds THE PLAN, which
is currently one the most
established international
magazines about Architecture and Interior design. Nicola
has lectured widely and been
an invited speaker at many
conferences and architecture faculties both in Italy and
abroad. He has chaired
numerous events related
to architecture. Advisor to
Milan’s Triennale Foundation
for its “Italian Architecture
Gold Medal” award, Nicola
has served on the juries of
several Italian and international awards, such as the
World Architecture Festival
Award, l’Energy Performance
+ Architecture Award and the
Leading European Architects
Forum Award. He has been
chosen in 2008 among the
experts to select the nominees for the Pritzker Architecture Prize Jury. Today Nicola is
Editor-in-Chief of THE PLAN
and Publisher of THE PLAN
EDITIONS.

Pippo Ciorra

David Basulto

The architectural exhibition

Archdaily: the most visited architecture
website

Architect, critic, professor
at SAAD Ascoli Piceno and
IUAV, where he’s director
of the VdH PhD program.
Contributor to reviews and
national press, author of a
number of books and publications, he designed and
curated exhibitions and in
Italy and abroad. Besides
the monographic studies
on Ludovico Quaroni, Peter
Eisenman and many others
he published widely on the
topics of contemporary
city and Italian architecture. From May 2009 he’s
Senior Curator at MAXXI
Architettura in Rome, where
he curated, among others,
exhibitions such as Recycle,
Energy, Erasmus Effect,
Food and where he runs the
Italian branch of YAP, MoMA
PS1’s International Young
Architects Program.

David Basulto is a graduate architect from Pontificia
Universidad Católica de
Chile (2006). In 2008, he
founded ArchDaily, an international platform focusing
on architecture. ArchDaily
is based in Santiago, Chile,
with offices and operations
in Beijing, Mexico City, Sao
Paulo, Bogotá, and Lima; its
mission is to provide inspiration, knowledge, and tools
to architects throughout the
world. David has lectured
at Harvard (Boston, USA),
Escola do Cidade (Sao Paulo, Brazil), Strelka Institute
(Moscow, Russia), Tsinghua
University (Beijing, P.R.
China), TEC de Monterrey
(Monterrey, Mexico), Universidad Católica (Santiago,
Chile), the Center for Architecture (New York, USA),
and at the annual American
Institute of Architects Convention (Atlanta, USA). David
has also worked as curator
and editor for architecture
biennales, exhibitions, and
magazines and received the
National Award for Innovation from the Chilean Government in 2012.

Fondazione MAXXI

Archdaily
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Jan Knikker

Marco Ferrari

How to Win work: MVRDV experience

Visual Research: Studio Folder

Jan Knikker (Bad Soden
Ts 1972) joined MVRDV in
2008. Before this he started
his career as a journalist,
and then shaped the public
image of OMA for nearly a
decade. As Partner at MVRDV, Jan leads the Contracts,
Business Development and
Public Relations efforts, forming a client-oriented, fast,
and strategic studio that includes a strong visualization
team and the practice’s sustainability team. He leads
MVRDV’s branding efforts
and has overseen the practice’s rapid expansion into
new markets, focusing on
solutions for global issues
through its architecture and
urbanism. He has worked
on many publications and
exhibitions, including the
book MVRDV Buildings. He
writes for various publications and is Deputy Editor
of Domus 2019. He is a
member of the HNI Heritage Network, led the online
design magazine Dafne, and
from 2007 to 2011 was a
member of the International
Projects commission of the
Netherlands Architecture
Funds.

Marco Ferrari is an architect and researcher
based in Milan, Italy. He is
the co-founder of Studio
Folder, a visual design and
research practice working
both on commissioned and
self-initiated projects in the
fields of editorial, interactive
and spatial design. Together
with Andrea Bagnato and
Elisa Pasqual, he is the
author of A Moving Border.
Alpine Cartographies of Climate Change, a book based
on Studio Folder’s long-term
project Italian Limes, and
jointly published by Columbia Books on Architecture
and the City and ZKM Karlsruhe in 2019. Between
2005 and 2011 he has been
one of the founding members of the architectural
collective Salottobuono,
and a regular graphics
editor for Abitare magazine, before being appointed
creative director of Domus
magazine in 2011. He has
been teaching Methods and
Tools for Representation at
ISIA Urbino since 2010, and
Information Design studio
at IUAV University in Venice
between 2013 and 2016. He
is currently adjunct visiting professor at Columbia
GSAPP in New York, and
visiting tutor at the Royal
College of Art in London.

MVRDV

Studio Folder
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32 hours

Making of an architectural
catalogue for Bjarke Ingels
Group and San Pellegrino
Flavia Fossa
Margutti
LA BIENNALE
DI VENEZIA DI
ARCHITETTURA
Flavia Fossa Margutti
graduated in 1988 in History of Art from the Carlo
Bo University of Urbino. In
1990 she was called to the
Electa publishing house
as an editor of exhibition
catalogs: here, she began to
deal with communication,
working in the press office
as head of the exhibition
and catalog sector. In 2000
she was appointed head of
communication of the Venice Biennale for the Art and
Architecture sectors, a role
that she maintained until
2004. In 2005, she becomes
head of communication and
external relations for the
Mart, a role she still holds
today. From 2002 to today,
she has taught at numerous
educational institutions including the Academy of Fine
Arts, the Catholic University
and the Sole 24 Ore master
in Milan. As an art historian,
she has curated contemporary art projects and exhibitions, wrote essays and
introductory texts for exhibition catalogs, wrote reviews
and articles for various
national newspapers. Since
2004 she has been writing
a monthly column dedicated to contemporary art on
“Glamour”.

The workshop will represent the opportunity of synthesis and practice through which
students will test all the knowledge made
available through the other teaching modules,
ensuring strategic answers on the basis of a
real communication process. The workshop,
which will count on the collaboration with BIG
Bjarke Ingels Group, will offer to participants
the opportunity to work on the development
of a catalogue, with the aim of narrating the
project of the new San Pellegrino headquarters. It is the first project of BIG in Italy and it is
the result of a competition joined by some of
the most prestigious names of contemporary
design (BIG, MVRDV, Snøhetta and Michele De
Lucchi), for one of the most famous brands of
Italian food & beverage. Thanks to the collaboration of the workshop tutor, teachers, and
the manager of BIG’s project, students will
experience, gather, and produce all the material useful for the realization of the catalogue:
using sketches, models, photography, renders,
text, interviews, augmented reality, or other
creative tools. The project will be completed
by the mockup printing of the catalogues realized during the workshop, this project will
represent a prestigious case history thanks
to which students will be able to test their
creativity and their skills, while producing the
storytelling of one of the most iconic projects
of BIG in the world.
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San Pellegrino
San Pellegrino is one of the most renowned and appreciated food
& beverage brands and it is currently the protagonist of a large architectural operation, bound to enter in the top ranking of iconic
headquarters developed for some of the most popular brands in the
world. BIG’s project for the new San Pellegrino headquarters takes
into consideration the roots of Italian culture, providing a contemporary reinterpretation which is reflected in an elegant and deeply
innovative architectural project. The project is a museum, developed
in a play of transparencies aimed to show the evolution of a story of
Italian traditional craftsmanship and excellence. The shape of the
arch, repeated on numerous modules, allows it to have a refined and
integral space that refers to construction elements from the local
traditions. In the same way, the integration between the landscape
and the mountains looks to find a combination with the natural element (spring water) to which the origin of San Pellegrino experience
is deeply connected. Thanks to a detailed narration and the presence of two great firms (BIG and San Pellegrino), the project will be an
ideal workshop for the construction of a challenging and highly valuable storytelling.
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Internships and collaborations: the career
orientation service
For each student, the classes and the the worhshop will be followed
by a period of collaboration or internship with different partners of
YACademy. This stage aims at improving the students’ skills and
will offer them the rare opportunity to work and interact with some
of the most important firms in the world. By enriching their experience through internships and collaborations, students will have
the opportunity to build a solid network of relationships which will
be useful to accelerate and imrpove their professional development. Here follows a list of some of the professional firms, partners
of YACademy, that are more relevant in relation to this course’s topic.
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Paride, Giulia and Michele De Lucchi
YACademy allows me to discover different designers and humanitarian architecture points of view that helped me define what I want to
do.
Paride Zambelli
I think the academy is a valid space to give useful tools to fill the
gaps of university education. A place to meet people that share your
thoughts.
Giulia Lodetti
Paride Zambelli and Giulia Lodetti attended the course Architecture
for Humanity, 2020 edition. Through the course they have been selected by Michele De Lucchi for the participation in INoltre, the project of Unipol Group for the rehabilitation of Milan suburbs. BUM, the
project of Giulia, Paride and David Villegas is currently in phase of
realization and will lead, in summer 2021, to the inauguration of a
new urban market at Milan City Hall 9.
more info on: www.yacademy.it/alumni
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Carmelo, Alessia, Tiziana and David Chipperfield Architects
I was impressed by the academy’s openness to dialogue and the versatility of the course based on the specific needs of individual students.
Tiziana Tasca
YACademy allowd me to realize a dream: to work at David Chipperfield Architects has always represented my main aspiration.
Carmelo Legato
During the course we had the opportunity to face and to personally
collaborate with those architects at whome we usually look in awe
and admiration and that we study on books and magazines.
Alessia Ianiri
Carmelo Legato, Alessia Ianiri and Tiziana Tasca attended the course Architecture for Exhibition, 2020 edition. For the workshop they
developed an exhibition project in collaboration with Automobili
Lamborghini. At the end of the course, they have been selected for a
collaboration with David Chipperfield Architect Milan.
more info on: www.yacademy.it/alumni
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Copenhagen

Milan

Milan

Rotterdam

BIG is a Copenhagen, New York, London and Barcelona based group of architects, designers, urbanists, landscape professionals, interior and product designers, researchers and inventors. The office is currently involved
in a large number of projects throughout Europe, North
America, Asia and the Middle East. BIG’s architecture
emerges out of a careful analysis of how contemporary
life constantly evolves and changes.

Fin dalla sua fondazione nel 1985, David Chipperfield
Architects ha collezionato numerosi progetti culturali,
residenziali, commerciali, ricreativi e civici. Gli Studi di
Londra, Berlino, Milano e Shanghai contribuiscono all’ampio ventaglio di tipologie di progetti. David Chipperfield
Architects è stata insignita di più di 100 premi internazionali e riconoscimenti di eccellenza nella progettazione.

FUD is part of the Lombardini22 Group, a creative
laboratory where everything becomes reality, where the
contamination of ideas generates extraordinary solutions. We design brand systems by governing all phases
of the design workflow, through a process that involves
the customer.

MVRDV was founded in 1993 by Winy Maas, Jacob
van Rijs and Nathalie de Vries. Based in Rotterdam, the
Netherlands, they have a global scope, providing solutions to contemporary architectural and urban issues in
all regions of the world. Their highly collaborative, research-based design method involves clients, stakeholders,
and experts from a wide range of fields from early on
in the creative process. The results are exemplary, outspoken projects that enable our cities and landscapes to
develop towards a better future.

big.dk

davidchipperfield.com

fudfactory.space

mvrdv.nl

Milan

Bologna

Innsbruck

Bologna

Changing the rules of traditional PR agencies and the
interaction with clients and press. That’s why NEGRI FIRMAN PR & COMMUNICATION was founded by the end of
2008.
Our mission is to create new and effective ways to
communicate our clients and to build tailor-made strategies. We work daily to increase their brand awareness
while developing new approaches to PR promotion.

Founded in 1984, today Open Project is a multidisciplinary structure, organised in order to develop all aspects
of architectural and engineering projects, from the
concept to the supervision of the operation. For OP, the
project is not limited only to the technical-architectural
operation: an essential element becomes the capacity
to correlate the complexity of the economic and market
aspects with their project experience so as to organise
the operations in urban areas of reconversion and upgrading according to integrated planning strategies.

Snøhetta began as a collaborative architectural and
landscape workshop, and has remained true to its
trans-disciplinary way of thinking since its inception. Our
work strives to enhance our sense of place, identity and
relationship to others and the physical spaces we inhabit, whether feral or human-made. Museums, markets,
reindeer observatories, landscapes and dollhouses get
the same care and attention to purpose.

We truly believe that the architetural problem cannot
be solved just with a mere formal research, with functionalism, with the economy or technology of the artifact:
in fact, the solution is made up of the aformentioned
suggestions, composed and structured according to
each designer’s personality and sensitivity. YAC hopes to
foster highly-contemporary projects: these shall present
clear traits of temporality and personalization of the use
of the architectural space. “Idea” is the key word, “architecture” is the answer and “project” is the tool to transform creative intuition into an object prefiguration.

negrifirman.com

openproject.it

snohetta.com

youngarchitectscompetitions.com
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I. General indications
(both for physical and virtual
attendance)

are reported at par. V.
8.

9.
1.

2.

The courses will be taught in Italian (in case there are foreign
students, a simultaneous translation service from Italian into
English will be activated);
the admission to the courses is limited (max. 35 students per
course: 25 in presence and 10 online) and the admission is based on a selection whose criteria are reported in section III;

3.

the courses will be held at YACademy’s headquarters in via Borgonuovo, 5, Bologna, Italy;

4.

YACademy reserves the right to modify the calendar and the
program for a better operation of the courses. Possible modifications will be previously communicated to the students;

5.

the course is made up of two parts:
• lessons
• a 32-hour workshop

6.

7.

at the end of the course, YACademy’s Placement office will
guarantee to each student an internship or collaboration proposal whose duration and conditions will depend on the hosting
firm;
in order for the student to activate a training period, as described at p. 6, they must:
• have completed the workshop activity (certified by the workshop course professor)
• have attended at least 75% of the classroom lessons
These conditions apply to students who will attend the course physically. For the online students, the relevant conditions

the matching of the students to the professional bodies for the
training period is under the total and complete discretion of YACademy’s scientific committee, which will keep the host firms’
availabilities into account;
the students can refuse the training period/collaboration opportunity they receive from YACademy’s Placement office;

II. Prerequisites
1.

1. Being fluent in Italian or English (pre-intermediate fluency, at
least level B1);

2.

2. being students or graduates from one of the following courses:

10. the training period/collaboration will start within 3 months from
the course’s end, which corresponds to the conclusion of the
exam session for online students as specified at p. 8.b, par. V;

•
•
•
•
•
•
•
•

11. at the end of the courses, participants will be given a certificate
of attendance;
12. to receive the certificate of attendance, it is fundamental to:
• have completed the workshop activity (certificated by the
workshop course professor)
• have attended at least 75% of the classroom lessons
These conditions apply to students who will attend the course physically. For the online students, the relevant conditions
are reported at par. V.
13. to have more information on the courses, it is possible to contact the course tutor at studenti@yacademy.it;
14. it is necessary that the applicants who come from extra-EU
countries and want to attend the course physically verify the
terms and conditions for visa release prior to the publication
of the provisional ranking, so as to be able to start the courses
according to the set schedule. YACademy’s staff is available to
release any document - within the area of its competence - that
may be necessary for visa applications and release.

Landscape Architecture
Architecture and architectural engineering
Preservation of environmental and architectural heritage
Preservation and renovation of cultural heritage
Design
Communication sciences
Advertising, corporate, and public communication
Communication theories
The selection board can admit applicants who hold a different certificate after examining their CV, portfolio, motivational letter and, possibly, interviewing them;

3.

completing the application procedure as reported in par. IV;

4.

paying the administration and enrollment fees.

III. Admission
1.

The applications will be assessed by a selection board which
will assign a score from 60 to 100 to each applicant;

2.

the selection board’s members are appointed by the executive
board of YAC srl;

3.

the selection board’s verdict is unquestionable;

4.

each applicant’s final score will be composed by:
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• CV (max 60 points)
• motivational letter (max 40 points)
5.

besides any other information that the applicant deems interesting, in order to be complete, the CV must also contain:
• the year of graduation and degree mark, for those who have
already graduated; non-graduated applicants should specify the presumed date of graduation and presumed degree
mark.
• indication of the level of English proficiency according to the
CEFR standards.

6.

7.

on the basis of the scores, a provisional ranking will be formed
and published in each applicant’s online private area. The best
35 applicants for each course will be admitted according to the
scores described at point 4 in this section;
a scholarship (full coverage of the enrollment fee) will be granted to the applicants ranking 1st to 5th; the first 5 ranking applicants – regardless of their chosen type of attendance, online or
in presence– are assigned the scholarships univocally: in case
one of them refuses the scholarship, this cannot be assigned
to any other applicant;

8.

the applicants ranking 6th to 35th (included) will be admitted to
the course after the enrollment fee payment (3249€ for physical attendance and 2198€ for virtual attendance);

9.

the applicants ranking from 36th on will not be admitted to the
course, but may be admitted following the retirement of some
of the admitted applicants. In this case, the course tutor will get
in contact with the applicants within 10 days from the publication of the provisional ranking;

10. according to enrollments and retirements, after 14 days from
the publication of the provisional ranking, the official ranking
will be published in the online private area of each applicant;
11. all the admitted applicants, who have either received a scholarship or not, will be contacted by the course tutor in the days

following the publication of the provisional ranking to confirm
their enrollment and the type of attendance of the course (physical or online);
12. in case two or more applicants obtain the same score, priority
will be given to the applicant who has received the highest score for their CV, and in case of an additional ex aequo, the priority will be given to the applicant who has made the administration fee payment earlier as specified at p. 5 of par. IV;
13. the selection board may require a motivational interview for
some applicants;

through PayPal or bank wire (following the instructions on
the private account area);
The uploaded files shall be in .jpg or .pdf format and of a maximum size of 10MB;
6.

the application will be evaluated by YACademy staff, once the
administration fee payment has been made and all the required
documents have been uploaded;

7.

at the end of the revision of the applications, on the day of publication of the provisional ranking, the applicants will be informed of their status in their online private area:

14. the date of the motivational interview will be agreed upon with
the applicant and the interview will be carried out via video call;

• ADMITTED WITH SCHOLARSHIP
• ADMITTED (an additional field will be activated in order to
upload the bank wire receipt for the enrollment fee)
• NOT ADMITTED

15. if an applicant does not show up for the interview, they will be
automatically excluded from the admission.

IV. Enrollment
1.

Access www.yacademy.it;

2.

fill in all the required fields in the personal details form;

3.

at the end of the registration procedure, the applicant will receive an email (check the spam folder in case this email is not in
the inbox) with username, password, and a confirmation link:
click on the link to confirm the registration;

4.

log in to the online private area with the activated username
and password and choose the course to which you want to
apply;

5.

for the application, the following documents are required:
•
•
•
•

a copy of a valid identity document
motivational letter (max 200 words)
CV (also in Europass format)
administration fee payment of 73,20€ which can be sent

The applicants shall be aware of the status of their application in order to act accordingly in case of admitted applicants’ retirement;
8.

in case of admission without a scholarship, the applicant must
pay the enrollment fee of
• 3294 € (2700 € + VAT) for those who will participate physically
• 2196 € (1800 € + VAT) for those who will participate virtually
with a single payment and upload the bank wire receipt on
their online private area within five days from the publication
of the provisional ranking;

9.

not paying the enrollment fee will exclude the applicant from
the course;

10. the enrollment fee (2989 € for physical attendance and 2196 € for virtual attendance) must be paid by
bank wire to the following IBAN (Solution Bank S.p.A.)
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IT45X0327302400000600103285 indicating the following reason for payment: “name and surname of the student; course
title; enrollment” (e.g. for student John Smith’s enrollment in
the Architecture for Exhibition course: “John Smith; Architecture for Exhibition; enrollment”). As for the upload of the receipt
of payment, please, follow the instructions on your online private area.

V. Virtual attendance
From 2020 YACademy offers the opportunity to participate in its
courses with virtual attendance. The online participation in YACademy’s courses can take place in two different modes:
1.

2.

live streaming; the lessons will be accessible through an online platform, therefore it is necessary that the students have a
computer with internet access; the students who take part in
the live streaming of the lessons will be given the opportunity
to ask questions and interact with the teachers according to
the lesson delivery mode and with moderation carried out by
YACademy staff;
deferred streaming: the lessons will be recorded and made
available to students within 3 working days from their delivery
so as to allow attendance to students who live in different
time zones that are not compatible with the Italian classroom
timetable. The lessons will be uploaded on a specific web portal with access reserved to YACademy students. Therefore, it
is necessary that the students have a computer with internet
access. The students who attend deferred-streamed lessons
can send their questions to YACademy staff who will proceed
to forward them to the teachers.

For the students who will participate in the course virtually, either in
live-streaming or deferred-streaming mode, it is confirmed that:
3.

there are no different registration/evaluation procedures or
different rankings: all applicants who wish to participate in the

course physically or virtually are considered equally in the selection and, once they are admitted to the course – either with
a scholarship or without - they will decide how to join the course (i.e. physically or virtually);
4.

the interpretation service from Italian into English will be guaranteed to the students who participate in the course online;

5.

the course enrollment fee for students who will be admitted without a scholarship and participate in the online mode is reduced to € 1,800 +VAT;

The students who will take part in the course in the online mode:
6.

will be able to attend all lessons, except for the parts of the
lessons which involve a visit or a workshop (as described in the
chapter “Program” of the course brochure);

7.

will be able to participate in the workshop activities without any
limitations (by carrying out their project revision via video call
with the workshop tutor)

8.

will have access to the post-course Placement service and will
be granted a collaboration/internship proposal with the partners of the course, provided that:

members of the teaching staff;
12. the assessment interview will focus on the contents of the lessons section of the course;
13. the assessment interview will take place within 4 weeks after
the end of the classes (which corresponds to the conclusion
of the workshop) on a date that will be communicated with at
least a 7-day notice;
14. if a student is unable to take part in this assessment interview,
a second date will be set within 21 days after the first scheduled date;
15. if a student is not available on any of the two dates, they will
not have the right to access the post-course Placement service
provided by YACademy.

• they have completed the workshop activity (certificated by
the workshop tutor)
• they have passed a final assessment interview (certified by a
commission made up of at least 3 professors appointed by
the whole teaching staff and whose final judgment is unquestionable);
With regard to the interview mentioned at point 8.b, it is specified
that:
9.

the interview will take place via video call;

10. the interview will take place in Italian or English, according to
the student’s choice;
11. the evaluation commission will be composed of at least 3
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Rules
VI. Notes
1.

This whole document constitutes an integral part of the Terms
and Conditions of the service;

2.

the applicants agree to the Terms and Conditions when they
register;

3.

administration fees and enrollment fees are not refundable;

4.

if an applicant retires from the course after paying the enrollment fee, the enrollment fee will not be refunded;

5.

the administration fees and enrollment fees can be paid by a
third party, provided that the reason for payment correctly refers to the applicant as indicated at point 10 of section IV.

6.

YACademy declines all liability for missing communications
depending on incorrect information given by the applicant or
missing/late communication of address change (compared to
the one indicated during the online registration), and for mistakes attributable to third parties, chance or force majeure;

7.

in case an applicant declares false or untrue statements regarding
details necessary to the course enrollment, in addition to the
sanctions envisaged by Article 77 of the Italian Presidential
Decree 445/2000, the applicant’s paid fees will not be refunded.
False or untrue statements declared by the applicant may bring
to an action for damages carried out by those affected;

8.

applicants will be held accountable for the personal data they
provide and the promoter does not assume any responsibility
for wrong data provided. The promoter, according to privacy
policies, has the right to verify the applicants’ data by requesting a copy of an identity document regarding the data of the
registration;

9.

the access to the courses and to the training periods can be
suspended for disciplinary reasons or force majeure;

10. maintaining the firms listed in the course brochure, a complete
list of hosting firms will for the training periods will be given to
the students at the beginning of the course;
11. The result of the educational program (hereafter named
“project”), including any (available) intellectual and/or industrial property rights on the project, it is held definitively by YAC
srl, which therefore acquires the exclusive right to economic
exploitation, as well as reproduction, in any way or form, including the rights to use, execute, adapt, modify, publish on any
media channel, exhibit, reproduce and distribute the project
- also for marketing and advertising purposes -, carry out editorial reviews, create derivative works based on it, and license
the project - or some of its parts - to third parties, in any form,
mode or technology including the “right of panorama” without
any limitation of time or place.

39

Main sponsor

Workshop
partner

Sponsor

Headquarters

Contacts

YACademy
Via Borgonuovo, 5 - 40125 Bologna
www.yacademy.it
facebook: @yacademy2018
ig: yacademy_bologna

Antonella Grifa
Tel: 051 3510739
e-mail: studenti@yacademy.it

